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19 communities get HUD
funds to buy houses 

Nineteen local communi-
ties, including 10 along Eight
Mile Road, will receive and
apply a collective $134 mil-
lion in federal funds for the
coming year to offset falling
property values by buying
abandoned or foreclosed
homes.

The funds are part of a
$3.92 billion federal package
allocated in the fall by the
U.S. Department of Housing and
Urban Development. The funds
will be disbursed over the
coming months to allow com-
munities to purchase trou-
bled properties at a discount
for resale or redevelopment.

Along Eight Mile, the
cities of Detroit, Eastpointe,
Ferndale, Hazel Park, Oak
Park, Livonia, Southfield
and Warren plus Redford
and Royal Oak townships
will receive more than $69
million. Those areas expect
to begin acquisition, resale
or demolition work with
their funds in the next few
months, according to an an-
nouncement last week by the
8 Mile Business Association.

Allocations from HUD
range in size from $47.1 mil-
lion for Detroit to just over $2
million for Waterford Town-
ship, with some communi-

This Just In

2008
Newsmakers of the Year

Here’s what they did:
Set a record for a capital campaign. Made a comeback.

Lost a job. Kept a job. Opened a hotel. Spearheaded a transit plan.

Profiles on Pages 6-7. Year in Review, Pages 12-13. The absurd, Page 14.

The Newsmaker of the Year will be announced Jan. 19

Michigan banks get
short end of TARP

BY TOM HENDERSON

CRAIN’S DETROIT BUSINESS

With the deadline for federal approval fast ap-
proaching, a summary of Michi-
gan-based banks that have received
funding from the U.S. Treasury as
part of the Troubled Asset Relief
Program is short and, from the per-
spective of local bankers, not so
sweet.

The Treasury has set a deadline
of Jan. 15 for approving applica-
tions still pending.

As of Dec. 29, according to the
Treasury Web site, a total of $172.5
billion of the first round of $250 bil-
lion of TARP money has been dis-
bursed to 208 banks nationwide.
Two of them were headquartered in Michigan and
none in Southeastern Michigan — Flint-based Citi-
zens Republic Bancorp Inc. got $300 million and Ionia-
based Independent Bank Corp. got $72 million.

That works out to two-tenths of one percent of the
TARP funds invested so far going to state banks, a
figure easily surpassed by Puerto Rico, whose Popu-

lar Inc. bank got $935 million. (It was announced on
Dec. 29 that Detroit-based GMAC Financial Services
L.L.C. would receive $5 billion but that money is not
included for this story because GMAC is not a tradi-

tional bank.)
One other state bank was ap-

proved for funding but declined
the offer of $84 million — Mid-
land-based Chemical Financial
Corp. 

Many national and large re-
gional banks that have branches
in Michigan have been approved
but analysts expect their lending
in the state based on TARP mon-
ey to be limited.

And in October, Pittsburgh-
based PNC Financial Services Group
announced it would use $5.2 bil-

lion of its $7.7 billion in TARP money to buy the be-
leaguered National City Corp. of Cleveland. National
City had the second most bank branches in Michi-
gan as of June 30, its 272 trailing Chase’s 297.

Several area community bankers, who asked not

Mary Sue Coleman Richard Dauch John Dingell John Ferchill Dan Gilbert

Kwame KilpatrickJohn Hertel Daniel Loepp Ken Matzick L. Brooks Patterson

See TARP, Page 19

NAIAS
greener,
leaner
Economy, not glitz,
is new mantra

BY RICK KRANZ

AND RYAN BEENE

CRAIN’S DETROIT BUSINESS 

These are tough times, but the
show must go on. The 2009 North
American International Auto Show
kicks off at Cobo Center with press
days Jan. 11-13.

The preshow news has centered
on automakers that opted out of

the show to
conserve
marketing
money —
namely Fer-
rari, Land
Rover, Mit-
subishi, Nis-

san, Porsche, Rolls-Royce and Suzuki.
But show organizers say more

than 50 vehicles will make their
global  or North American debuts.
Buick, Dodge, Ford, Honda, Mercedes-
Benz, Toyota and Volvo are among
the automakers and brands expect-
ed to have the press buzzing.

And coming on the heels of the
U.S. Treasury Department’s $17.4 bil-
lion rescue of General Motors Corp.
and Chrysler L.L.C. that enabled
them to narrowly avert a bank-
ruptcy that could have crippled
the entire industry, the timing
couldn’t be better for a belea-
guered industry to show off its lat-
est and greatest in front of a home-
town crowd and the rest of the

See NAIAS, Page 21

The 2010 Buick LaCrosse sedan is
one of three new production vehicles
GM is expected to unveil at the auto
show.

$172 billion 
Of TARP funds distributed to
208 banks nationwide in the

first round

$372 million
Distributed to two Michigan

banks

Treasury avoiding state, some bankers say 

WEB EXTRA
For more on cars
at NAIAS, go to
www.crainsdetroit.
com/extra
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These organizations appear in this week’s Crain’s
Detroit Business:
American Axle . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

Ann Arbor State Bank . . . . . . . . . . . . . . . . . . . . . . 15

Better Business Bureau . . . . . . . . . . . . . . . . . . . . 15

Blue Cross Blue Shield . . . . . . . . . . . . . . . . . . . . . . 7

BorgWarner . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Chemical Financial . . . . . . . . . . . . . . . . . . . . . . . . . 1

Chrysler . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1

Citizens Republic Bancorp . . . . . . . . . . . . . . . . . . . 1

Citizens Research Council . . . . . . . . . . . . . . . . . . . 5

Cobo Center . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13

Community Central Bancorp . . . . . . . . . . . . . . . . . 19

Dearborn Bancorp . . . . . . . . . . . . . . . . . . . . . . . . 19

Detroit Auto Dealers Assn. . . . . . . . . . . . . . . . . . . 21

Detroit Free Press . . . . . . . . . . . . . . . . . . . . . . . . . 13

Detroit Lions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3

Detroit Red Wings . . . . . . . . . . . . . . . . . . . . . . . . . 12

Detroit Water and Sewerage Dept. . . . . . . . . . . . . 13

Flagstar Bancorp . . . . . . . . . . . . . . . . . . . . . . . . . 19

Ford Motor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1

General Dynamics Land Systems . . . . . . . . . . . . . . 17

General Motors  . . . . . . . . . . . . . . . . . . . . . . . . . . . 1

Giffels-Webster Engineers . . . . . . . . . . . . . . . . . . . 19

Greektown Casino . . . . . . . . . . . . . . . . . . . . . . . . 15

Health Care Assn. of Mich. . . . . . . . . . . . . . . . . . . 16

Independent Bank Corp. . . . . . . . . . . . . . . . . . . . . . 1

Inland Pipe Rehabilitation . . . . . . . . . . . . . . . . . . . 3

Kus Ryan & Assoc. . . . . . . . . . . . . . . . . . . . . . . . . 19

Lear Corp. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Loomis Sayles & Co. . . . . . . . . . . . . . . . . . . . . . . . . 4

Maylong Group . . . . . . . . . . . . . . . . . . . . . . . . . . . 17

Mich. State Univ. . . . . . . . . . . . . . . . . . . . . . . . . . 12

Mich. Credit Union League . . . . . . . . . . . . . . . . . . 16

Mich. Health & Hospital Assn. . . . . . . . . . . . . . . . 16

MPRO . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16

N. Amer. Int’l Auto Show . . . . . . . . . . . . . . . . . . . . . 1

New Liberty Bank . . . . . . . . . . . . . . . . . . . . . . . . . 19

Northern Equities Group . . . . . . . . . . . . . . . . . . . . . 3

Paramount Bancorp . . . . . . . . . . . . . . . . . . . . . . . 19

Pinnacle Race Course . . . . . . . . . . . . . . . . . . . . . . 12

Prestolite Electric . . . . . . . . . . . . . . . . . . . . . . . . . 17

Providence Park Hospital . . . . . . . . . . . . . . . . . . . . 3

PSB Group . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19

Pulte Homes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Quicken Loans . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

Quinn Law Group . . . . . . . . . . . . . . . . . . . . . . . . . 18

Staybridge Suites Hotel  . . . . . . . . . . . . . . . . . . . . . 3

The Detroit News . . . . . . . . . . . . . . . . . . . . . . . . . 13

Univ. of  Mich. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

University State Bank . . . . . . . . . . . . . . . . . . . . . . 15

Westin Book Cadillac . . . . . . . . . . . . . . . . . . . . . . 12

William Beaumont Hospitals . . . . . . . . . . . . . . . . . . 7
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Company index

Department index

2009 Book of Lists
Get thousands of
business contacts in an
easy Excel download.

Newsmakers of the Year
Meet all 10 on our
interactive Web list.

Breaking  news
Keep up on the latest
breaking business news.

Maylong Group finds path to

growth in GPS sales, Page 17.

On the Grow

Novi’s biz growth beats odds
BY CHAD HALCOM

CRAIN’S DETROIT BUSINESS

For a community far flung from
the urban center, Novi has done
better than the odds might call for
in commercial growth and eco-
nomic attraction.

In assessment numbers to be fi-
nalized later this month, city offi-
cials currently expect Novi’s non-
residential property valuation for
2009 to increase by at least $50 mil-
lion above the January 2008 valua-
tion of $1.34 billion, said City Man-

ager Clay Pearson. The total prop-
erty tax base is roughly $3.6 bil-
lion, in a city that’s more than 60
percent residential.

“We’re thinking about an even
$1.4 (billion),” he said. “And much
of that is new business. It’s not as
much as we’ve added in some pre-
vious years, but it’s one of the
stronger results you’ll see with all
that’s going on in the whole re-
gion, and the larger economy.”

The increased tax base does not
include the $229 million Providence
Park Hospital, which Warren-based

St. John Health opened in Septem-
ber and which pays no local prop-
erty taxes to Novi as a nonprofit
corporation. But Pearson credits
Providence Park for attracting
new medical office space and the
108-room Staybridge Suites Hotel,
which opened across Grand River
Avenue from the Providence med-
ical campus in February.

The city hosts more than 1,600
businesses, an estimated increase
of 2 percent to 3 percent over a
year ago, according to Novi Eco-
nomic Development Manager Ara

Topouzian. 
Topouzian will give a report to

the City Council tonight on Novi’s
progress toward its economic-de-
velopment goals.

“It seems to be holding pretty
steady,” he said. “We’re seeing
new retail, but that’s mostly part
of a steady turnover in retail that’s
going on in many places, with just
a little growth in other areas.”

Matthew Sosin, president of
Farmington Hills-based Northern
Equities Group, said the company’s
400 or so acres in Novi’s Haggerty
Corridor Corporate Park is proba-

Pipeline to
growth   

BY DANIEL DUGGAN

CRAIN’S DETROIT BUSINESS

When governments talk about
“infrastructure improvements,”
Joe Cutillo’s ears perk up, espe-
cially when it comes to the mas-
sive infrastructure plan being
planned by President-elect
Barack Obama. 

“Typically,
it’s roads,
bridges, water
and sewer,” he
said. “And
when it’s wa-
ter and sewer,
we’re very in-
terested.”

Cutillo is
president and
CEO of Inland
Pipe Rehabilitation L.L.C., a De-
troit-based company that has
been growing at an aggressive
pace by acquiring the rights to
new technologies to repair and
replace underground water and
sewer pipes. 

The key to the company’s suc-
cess revolves around digging —
that is, by not having to dig. 

Through a process called
Cured In Place Pipe, Inland can
repair and replace underground
pipes without digging the pipes
up. Workers insert a rubber
sleeve coated with an adhesive
into a pipe and then inflate the
sleeve with air. Once the sleeve
dries, it’s stronger than the origi-

nal pipe. 
The company has made three

acquisitions of other companies
in the past 18 months, giving it a
national presence and the exclu-
sive rights to use new technolo-
gies for underground pipe re-
pair. 

As a result, Inland now has of-
fices in Atlanta, Jacksonville,
Knoxville, Houston and Los An-
geles.

Inland also has the exclusive
right to a process used mainly in
Europe called Expanda, where
premade metal coils are inserted
into a sewer pipe to repair it. 

So far, Inland has laid 1 mil-
lion feet of the product in Califor-
nia. That product is part of a
“green suite” of products Inland
has been rolling out, which also
includes use of an adhesive that
is not harmful to the environ-
ment. 

Revenue growth has  been
free-flowing as well. 

In 2006, the company’s revenue
was $31.8 million. It jumped to
$78 million in 2006 and is just un-
der $110 million for 2008. 

“We’re expecting 25 percent
growth for 2009,” Cutillo said. 

To accommodate the new
growth, the company recently
moved to a new facility in Detroit
on Michigan Avenue near Clark
Street. The building is a major
expansion from its last head-

Acquisitions, new technology help
Inland Pipe gain a national presence

Location, state tax breaks spur an uptick

See Novi, Page 18

BY BILL SHEA

CRAIN’S DETROIT BUSINESS

Bob Raymond saw firsthand
Detroit’s previous sports nadir
when the Detroit Tigers, for whom
he was in charge of ticket sales,
lost an American League-record
119 games in 2003.

The team rebounded to recap-
ture Motown’s heart with a sur-
prise World Series run two years
ago. Raymond, seeking a new
challenge last year, found one
across Brush Street with the De-
troit Lions as the team’s vice pres-
ident of business operations.

“Now all I see are Tigers hats
and coats around town. That can
happen here,” he said.

To make it happen, he’s
among those crafting a plan to
resuscitate the winless Lions

both on and
off the field.
He won’t talk
about all the
details, but he
said it’s a
comprehen-
sive business,
marketing
and football
strategy that
will be un-

veiled in stages over the coming
months — and already has be-
gun with coach Rod Marinelli’s
firing last week, the promotion
of two front-office executives
and a freeze on ticket prices.

The objective is to win, yet
winning isn’t a tradition for the
Lions, and victories are dear for
a franchise that owns a single

New offense changes biz,
marketing, football strategy

Lions redo 
biz playbook

See Pipeline, Page 19

Cutillo

Raymond

See Lions, Page 20

NATHAN SKID/CRAIN’S DETROIT BUSINESS
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Greenwich Associates is a leading worldwide strategic consulting and research firm specializing in financial services. Excellence award selection was based upon the results of the 2008 Middle Market Business Banking Study conducted by Greenwich 
Associates. Banks selected for an award had to have a significantly different percentage of “excellent”  ratings than the mean for all banks at a 90% confidence level. The Huntington National Bank is an Equal Housing Lender and Member FDIC. ,® Huntington®

and A bank invested in people® are federally registered service marks of Huntington Bancshares Incorporated. ©2008 Huntington Bancshares Incorporated. 

1-866-921-4990 | huntington.com

Thank you, commercial banking customers for choosing Huntington. Our steadfast 

dedication to helping customers bank successfully has earned us four Greenwich 

awards for excellence in commercial banking. After 142 years of service we’re 

proud to be leaders in our industry.  But we’re even more proud to be working 

with commercial banking customers who are leaders in theirs.  Helping you build 

successful businesses is not as much a job as an honor.

January 5, 2009CRAIN’S DETROIT BUSINESSPage 18

Novi: Location, tax breaks help city realize commercial growth
■ From Page 3

bly the company’s single most suc-
cessful property in the region.

The 1.5 million square feet of of-
fice park space developed thus far
was at roughly 94 percent occupan-
cy late in the year, he said. New
tenants in 2008 in Sosin’s proper-
ties included The Art Institute of
Michigan with 35,000 square feet of
space, and 50,000 square feet for
Harman Becker Automotive Systems,
in one of six economic-attraction
deals approved for Novi in 2008 by
the Michigan Economic Growth Au-
thority.

“I think the appeal is it’s a kind

of geographic center for the De-
troit area and (other outstate) com-
munities,” he said. “There’s a lot
of retail and rental, and it’s really
not in the back yard of any one of
the Big Three, so it’s a bit more in-
dependent. And it seems to attract
a lot of outside automotive re-
search and development compa-
nies and new technology.”

Novi’s six state-approved tax-in-
centive packages, expected to gen-
erate a total of $110.9 million in
private business investment, puts
it in a three-way tie for most Oak-
land County deals, with Troy at six

deals for $73.85 million and
Auburn Hills at six deals for $77.1
million. A seventh state-incentives

package was approved for $320 mil-
lion for the proposed Pavilions of
Troy, but that project awaits the
outcome of other state-incentive
requests.

Elsewhere in Southeast Michi-
gan, only Detroit and Ann Arbor
attracted more 2008 economic-de-
velopment incentives, at 12 and 11
respectively, among 79 total deals
in five counties.

And Novi went on to lose one of
its six gains — a June deal for
Brembo North America to invest $47
million and consolidate its head-
quarters. A California-based auto

supplier and subsidiary of Berg-
amo, Italy-based Brembo S.p.A.,
the company announced in No-
vember it would instead move its
headquarters, research and de-
velopment into MetroWest Technol-
ogy Park in Plymouth by mid-2009.

Pearson and Topouzian both
said the city is known for being
tougher than its neighbors about
allowing for local property-tax
abatements as a tool to retain jobs
or to assist in state economic-at-
traction packages. But for the
most part, that has not offset its
more appealing attributes.

“We do have a property-tax
abatement policy, but it’s more
stringent than many others,”
Pearson said. “For one thing, as a
city you don’t want to cut your
own future income by delving too
far into that. For another, there
are training grants and other
forms of assistance to offer that
can be more tailored to a compa-
ny’s specific needs.”

Christopher Quinn, founder and
president of intellectual-property
law firm Quinn Law Group P.L.L.C.,
said he founded the firm in Novi in
2002 primarily because he was a
city resident, but he is now ideally
located for easy access to innova-
tion companies in the Ann Arbor
area and Oakland County.

From a sole practitioner firm
six years ago, the company had
grown to 11 lawyers in January.
Quinn said it had a staff of 18 at
year’s end.

“Like many firms in this field,
I’m doing my best to diversify out
of state — I just came from Cali-
fornia and will go to Boston next
week,” he said. “But Novi is just a
great location for getting quickly
to the airport, the University (of
Michigan), to Troy, wherever. 

“Not more than a handful of my
clients are in the city, but I’m
near almost everyone.”

Chad Halcom: (313) 446-6796,
chalcom@crain.com

LAST CALL FOR 20 IN THEIR
20S NOMINATIONS
Do you know a 20-something
who is someone to watch?
Crain’s is looking for young
professionals who are making
their
mark in
the
region.
We will
publish
our 2009
class of
20 in
their 20s in the April 20 issue. 
These entrepreneurs and
creative thinkers may not have
made their first million, but
they’re living proof that there is
work under way by young people
to counter the region’s brain
drain.
Visit crainsdetroit.com/nominate
for our online form.
Nominations must be received
by Jan. 23.
Contact Michelle Darwish at
(313) 446-1621 or
mdarwish@crain.com with
questions about the process.

Tw
en

ty in their
20s

I think the appeal
is it’s a kind of

geographic center for
the Detroit area.

Matthew Sosin, 
Northern Equities Group

”

“
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